Course Syllabus (Academic Year 2021)

School of Interdisciplinary Studies, Kanchanaburi Campus, Mahidol University

Course No. and Title
Credit (study hours)
Program Name

Course Module
Pre/co-requisite

Class Semester

Class Schedule & Venue

Class Coordinator

Course Description

: KABM344 Business Ethics
: 3 (3-0-6)
: Bachelor of Business Administration

: BA Course

O 1 semester M 2™ semester Academic Year 2021
: Friday, 09:00 - 12:00 (Webex Online)

: Lect. Suriya Butrapun, B.B.A. (Marketing), M.S. (Community Psychology)

Contact No.: 065-1419251 Email: suriya.but@mahidol.edu

Meaning, value, standards ethics, responsibilities and functions of business organizations, components

influencing ethics and ethics development in business organizations, ethics evaluation in organization and

personnel.

Course Objectives / Course Learning Outcomes (CLOs)

Expected Skills / Knowledge

No. Objectives / CLOs PLOs

Specific Generic Knowledge

8.1 | Understand the importance of ethics in SS1 GS1 K1 1,6

business and business commmunication

interpersonal relationships

8.2 | Analyze the relationship between the SS2, SS3 GS2, GS3 K1 3,6

importance of corporate social responsibility

8.3 | Analysis ethics in business ethics Ss4 GS1, GS2, K1 7

(case study)

development in business organizations GS3




Class Instructor List

8.1 Lect. Suriya Butrapun, MS

Course Outline

Contact No.: 065-1419251

Email: suriya.but@mahidol.edu

CL | Teaching & | Instructor’s
Week Date Contents
Os Learning Names
- Introduction course outline 1-2
1 7 Jan 2022 Chapter 1 importance of Business Ethics for
Executive
Chapter 2 Stakeholder Analysis of Business 1-2
2 14 Jan 2022 Lecture,
Ethics Theory
Group
Chapter 3 Ethical Theory & CSR Approach 1-2
3 21 Jan 2022 - discussion
Decisions
4 28 Jan 2022 | Chapter 4 Thai Ethics Good Governance 1-2 Lect. Suriya
Chapter 5 Business Ethics enhancing for 1-2 Butrapun
5 4 Feb 2022
employee
Presentation: CSR& GG Case study 1-2
6 11 Feb 2022
Assignment
Chapter 6 SUFFICIENCY Economy & 1-2
7 18 Feb 2022
Sustainable Development Goal (SDG) 1
Case study Sustainable Development Goal 1-2
8 25 Feb 2022
(SDG) 2
9 Mid-term Examination (28 Feb - 4 Mar 2022)
Chapter 7 application of moral philosophy&
10 11 Mar 2022 1-2
Development of the concept of ethical
Ethical decision-making and organizational
11 | 18 Mar 2022 1-2 | Lecture,
culture
Group
12 25 Mar 2022 | Chapter 8 Knowledge Management (KM) 1-2
discussion .
13 1 Apr 2022 | Chapter 9 Business Ethics in Global Standard | 1-2 Lect. Suriya
Chapter 10 Business Ethics in 21 Century and Butrapun
14 8 Apr 2022 1-2
Global
Establishing an effective ethical promotion
15 22 Apr 2022 1-3
program (1)
Establishing an effective ethical promotion Presentation
16 29 Apr 2022 3
program (2)
17

18

Final Examination (2 — 13 May 2022)



mailto:suriya.but@mahidol.edu

10.

11.

Course Assessment

Weight
No. | Methods / Activities Regulations CLOs Week Distribution
(%)
Mcontent (Week 1-8)
11.1 | Mid-term exam Mclosed book 1,2 9 25
DFacuLty approved calculator
[Mcontent (Week 10-16)
11.2 | Final exam Mclosed book 1,2,3 17 -18 25
DFaculty approved calculator
Reports: Case Study
11.4 Professional and realistic, Exercise 3 16 40
and group Discussion
11.5 | Class participation Attend in the class more than 80% 1,2,3 1-16 10
Total 100
Grading System
M Criterion-referenced evaluation
Grade Score Grade Score Grade Score Grade Score
A >80 % B 70 - 74.99% C 60 — 64.99% D 50 — 54.99%
B+ | 75-79.99% | C+ 65 — 69.99% D+ 55 — 59.99% F <50 %

M Rubric score for writing in the examination and the content in presentation

Level (%)

Descriptions

80-100 | WeunssUsziitu dnnsendaeens sunw viedeyauszneu desdanug wanns wagnquijaud
(Excellent) | Fouanldvarnuans gnées usses e5u1e Ias1esi duasiedt Fatau fmsdrduausderies Ay
g1veF IR TN
60-70 | Wewfeuvzasaseiiu dnsendiegne jUnm nisdeyausznouline Iesdaud ndnnis uag
(Good) | ngufamitiFeusnlédvainuatsting ussens eute Tineii duaszi eudalau finsddu
Aouthasieiios mmsnvesdoafounswnuiiimual’
40-50 | Weulirseasauszinu dnsendiedna sUnin wiedeyauszneutine Tdesdanus ndnnis wae
(Average) | noufmuiiBousnlduuuviesdr ussens eBute Tinsiei duasigi lidaaunienianatn fnsadu
lieilos mmgnvesFedinsmuiiiivun
130 | dwauesmedernulinsaseiu lendregnamsedeyalseneu Weuldves uarnudelianaiauin
(Improve) | liansadeniu viedennuldtossnn
0 Lidsudemnu vialeuluauaziBos/Useiiu




M Rubric score for presentation/report

Level (%)

Descriptions

1. Pattern 2. Language 3. Content 4. Timing
80-100 | - gndfesmiidmua | - Mnwedgndes | - gndes - demelunaniifmun/
(Excellent) | - uanlm vhanla | - Ustlondenndesiu | - assmindeiies | dnauslunandifmua
- YUV TEY o - psaRuTii e
- sUamEFUEIBN | - aznAAIgnAes - IUadYn
- sUA NS AY - fimaunssalaglidn | aseurgu
o A - donARBIfUNADN
- Tnawiege G
aeassn
60-70 | - ulanlwsi haule | - Usglonaenadestu | - ssamushderdes | - dsindwiandiimun 1
(Good) | - VWA AL o - PRIt fu/ iausiasiani
- sUAmESUEIBN | - axnAAIgNABs - YazLdYn vuald
- sUAMELTUS U - fimaussalaglddn | aseungy
o M - doAARBIfUNADN
- Tnawiege S
a¥i9assa
40-50 | - vwIALwNEEY - A¥NAAYNFBY - assaudiimu - dedndandidmun 2
(Average) | - Unmddumeny | - dnsviwissalaeliddn | - swazden Fu/ dhiaustaeiandi
- sUAMETUS U AN ATEUARY ALy
o - Mnweens - donARBIUNADn
aeassn 5o
230 | - sUnwdEdumesny | - Insviuassaleglidn | - seaudun - detndnaniifivun 3
(improve) | - sUnwdwsiusiu Gy ATOUARY Fu/ diausiaenandi
o - Tnawiege - donpdesiunaen | Mnuall
a¥19assn S
1 - UA TS U - Mo - genndesiunaen | - dsiininiandiimua
(Repair) | tijom a519a55A Soq 11NN 3 T/ daueias

naAfmnuaNINNIt




M Rubric score for participation in the class (% per a time)

Level (%) Descriptions
80-100 (Excellent) WU A5a381 Tausuluianssundnlueg1ansefesesu endlawananiny
a & 2 vo . . | \
AntiuUee Wugiinlung discussion agnslanisu
60-70 (Good) Wtuseu aswian Jdusinlufanssundedu ondlowanimnuAniutisuienss
(2-3 ASY)
40-50 (Average) WNYUS e wadneie 15 Wi, ddusinlufanssundndy weldlduansmany
a =1
Anwiulae
2-30 (Improve) WU EU weanetiu 15 Wil vise Tdidnduiiou uadlususeswnwnd
0 (Repair) Tuisuseu Ingbifilususesunmg
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